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FUNDRAISE THROUGH WELLNESS

Jepics WeNVIINDIScusS

Melaleuea: Tihe\Wellness Company.
Wit gualiiiesasia Chariitzlele Organizaiion?
IHeW dees a Chaiiiab e @rganizaien participaie?

IHew: a Charitab)ie Organzalien S Conpensaied?

\Wihat are the respensivliines o a Chanianie Oraaniizaen?
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FUNDRAISE THROUGH WELLNESS

Frank L. VanderSoot, Later, as he advanced as a corporate executive, Frank often

Piiesidentiand CEO saw that others weren't chosen for promotions and

of Meleleuce e 1955 learned that real opportunity for wealth seldom
exists when working for someone €else.

Frank grew up on a small farm in rural
| daho. This experience coupled with his modest upbringing was
Times were tough. Money was scarce. a driving force to establish Melaleuca’s mission

Neighbor helped neighbor, but Frank and to provide a way for the average family to
observed it was very difficult for the compete with big corporations.
average person to get ahead.

Unlike large cor porations, Melaleuca redirects
revenue from product sales back to the average family
“To Enhance the Lives and offersthe opportunity for significant wealth
of Those We Touch by without a largeinvestment or risk.

Helping People Reach
Their Goals”
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FUNDRAISE THROUGH WELLNESS

Mela,leuca Creates Each Month, Hundreds of Thousands
WEHIIGSS PI'OdllCtS of Households Purchase Melaleuca

: Products Rather Than Ordina
Designed to Be: L
Grocery Store Brands

« A Better Value than
Name Brands Sold
at the Grocery Store

» Safer for Your Home
and Family

« Environmentally
Responsible

« Effective, Unique,
and Exclusive
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FUNDRAISE THROUGH WELLNESS

MELALEUCA IS THE WORLD LEADER | REVEﬁﬂ%ﬂéﬁﬂ‘R
IN REFERRAL MARKETING: .= JUST MAKES ssuss-' N

When a new customer is NO Large Investments
referred to Melaleuca, the ‘

customer shops direct—

by phone or online—from

our catalog.

Each time a customer
shops with Melaleuca, the
person who referred them
shares in the revenue. :
i NO Repeat Sajeg
Approximately 95% of customers who order Presentatmns
this month will order again next month— :

i NO Risk—s;j :
a testament to our exceptional products. ; Stlilr(es '”;péy Switch
' and Save
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Homes and the ‘»\
Environment
Cleaner, Safer

Places

, " Live Longer,
! Healthier,

. Je' More Vibrant
L Y WE Lives

Get Out oi Debt f
‘!1_._ S
\_ i

i
‘{ Male Ou
|
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IN 2007, MELALEUCA 2007—The “Others” Award, Salvation Army
ANNUAL SALES 2006—“Circle of Humanitarians® Award, Red Gross

A Successful EXCEEDED s 580,000,000
B Us | ness M 0 d el $850 MILL'UN 2005—Better Business Bureau Hall of Fame $750,000,000

$700,000,000

2002—Inducted into Entrepreneur of the Year Hall of Fi $650,000,000
Fame by CNN, USA Today, and Ernst & Young }

$600,000,000

$550,000,000

SE_II!,_I]I]il,_i_IJ_IJ

Board of Directors, U.5. Ghamber of Gommerce

2000—Inc. Magazine's List of
Fastest-Growing GCompanies Hall of Fame

$400,000,000
Fastest-Growing Gompanies 5 Years in a Row <) y | $350,000,000

Included on [ne. Magazine's List of

» $300,000,000

1991—The Blue Chip Enterprise Award,
1.5. Chamber of Commerce $250,000,000
$200,000,000

$150,000,000
1990—ine. Magazine Ranks -
Melaleuca as the 37th $100,000,000
Fastest-Growing Privately |
Held LS. Company : $50,000,000

1985 1985 1387 1988 1989 1950 1391 1952 1593 1994 1395 19% 1997 1598 1599 20002001 2002 2003 2004 2005 2006 2007
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What 1sineeded te; Qualify?

Viusrgualiiy uneereneeirthescleWnelepieRs
Option 1

U.S; 501c3l RS codelor
Revenue Canada 149.1 tax code

@pilen 2

\Viust belncorporated asa nenprofit corporatien
Option 3

Selft Declaned Religious erganizeation
(mot avarlableiin Canada)

PROFIT

MG FFT Presentation 1




MA!KET]NG WELLNESS GIQUP

Py
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Coempensation for a Charitable Organizatien s simple:

Every time the customer shieps yeur organizaten will-  receive a
check fer 5% ofi the: tetal Preduct Points purchased.
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ENROLLER

CHARITABLE
ORGANIZATION

PROJECT DRIVER

Project Drivers may have
the same enroller as the Charitable
Organization.

Terms;

Authorized Representative: Givesthe
authorization to enroll the Charitable
Organization.

Contact Person: Will be the voice
for the entity. (can be same as
authorized representative)
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Present the Ve a elca epperitunity e the menbesien the Chartablie
Organiizetien

CoachiandiVienter these enrelled asthe o) ect Drvers

Iihe Enrnollerandithe Projlect Driverare the keys 1o/ generaiing revenue fior
the Charitalle Organiization

Melaleuca is devoted to providing the finest
wellness products available anywhere.
We're so convinced our products will make a

\ difference you can actually feel that if any

| product doesn’t meet your expectation. contact
us within 60 days for a credit or exchange *

*See Customzr Membership Agreement Terms and Conditions for
complete dekils. Some limitations may apply.
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VIUSE have am autheriized representeiieWwno can act onilaehal i of
e eraanizanon

Previde acontact personi(can bethesame individual asithe
authoerizedirepresentative)
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FUNDRAISE THROUGH WELLNESS

[Develop; preduce, and deliver exceptiienal products;

Preyvide atnigueeppoeritnity endithetoels necded terhelpitndia
Charitablle ©rganizaon:

“Enhancing thelLives ol IieseNyenieuch; by IHe ping PeopleiReach
Jiher Geals”
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[Decideteparticipaie
Develepiastiategy,

[nieie 2ol elik pregramiior el oraanZaion
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FUNDRAISE THROUGH WELLNESS

You may: already: knew: that Melaleuca Preiened Custemers: enjoy: savings: oii 30%
to 40% ofif the retail price of our wellness products, hut did youl knew: there are
added benefis?

As alleyall monthlyshopper, yeurVela eucalPreiered Custemerhemeitsineude the fellowing:
Save money wiithi30% e, 4076 discountsiofi theproduct rietal priice

100% Satisiaction| Guarantee—not satisiledZJuss send it hackiWere that confident you'll love
our products

Over 300wellness proeducts
Doorstep deliveny off al your favorite products

Peace oft mindithat comes withiusing concentiaied; eco-iriendly/ fermul asithat are safer for your
home

Receive up to $1001h Loyalty:Shopping Dolliaisyoeurtirst Simoenthsand upite 0% eveny month
thereaiter that can e redeemediiior EREE products,

24/7 aceess to)the enline Preduct Stere; Business Center, Viyivielaleucairaming) andimore!
ExpressL ink™ shepping fer fiaster, easier online erdering

Friendly, courteousicall center avalable 6idays aweek

Bi-monthly:email filled withimeney saving eliers and Specials
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Earn|commissionswhen custemers)yeureiersiop at Vel aleuca

I addition; yeu can savewiithivie aleuca Vi arkeipliace anel Serviices:

Discounts andirebates up ter 15%6 inmem dezens of: enling sieres like EddieBauer, Offilce
Depot, Cabela’s, BarnesandNehle.com; and mere
Serious|Savings en everyihima firemimeigagesavice tehead thi care—NMelaleucahas
negotiated imcrediblie savings fer Preiered Cusiemes

Other senvices like'the Vielaletca Crediit Card) IVielaCom tellecommuniCaliens; and more
Y ou also have aceesstoidll of thelellewing teslsiin the Business Center and MyiVielaleuca
to help yeu buldiyeurMe aelcalusiness;

Vieney: savingitips anditraining withiErmancialf Erecdom

Hoeurs @i audio and Video tiaiming yeu can lisiento and dewnlead en iViyiviealeuca
New: Horizons Online presentation; tehelpyeu siarewhat Vielaeucahas to ofier
Generous Compensation Plan lhased en refierral sheppimgl tehepiy/eu set and achieve
your geals
Online Enrelliment to helpyeu enrell new cusiemers; neimattier how:iar apart you are
VM ORE tool to helpyeu track yeur hbusinessigrowin
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FUNDRAISE THROUGH WELLNESS

L ezifp) IViare A
Wi MiarketineVVelinessGroup.Org
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